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MESSAGE FROM THE PRESIDENT 

 

 

 

 
Through this third CSR report, we are pleased to share 

the results of our CSR strategy in 2017. 

This report contains an overview of our CSR policy and 

some examples of our concrete actions to give you an 

idea of how we handle CSR at DAITO KASEI.  

 

Economic growth and environmental sustainability are 

more and more linked. We firmly believe that by taking 

seriously into account CSR, we will sustain the 

company and improve its long-term growth. 

All our decisions should take into consideration 

economic, environmental and social aspects. 

 

After an initial evaluation and analysis of our activities, we defined a strategy and identified what 

actions could be implemented.  

We believe that we can contribute to the achievement of the following sustainable development 

goals: 

ü Good Health and well-being (Goal No.3)  

ü Responsible consumption and production (Goal No.12) 

ü Climate action (Goal No.13) 

ü and Life on land (Goal No.15) 

 

Our commitment to CSR and sustainable business practices reflects our will to contribute to 

make a better world. 

  

Yoshinori WAKI 

   President 
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1. Group presentation 

1.1. Activities 

DAITO KASEI is a privately owned, medium-sized, Japanese company, founded in 1950 in Osaka. 

We are manufacturer and distributor of treated powders and specialty ingredients for cosmetics. 

Our clients range from small-medium-sized companies to the worldôs largest multinational cosmetic 

companies. 

 

 

6 manufacturing sites in Japan 

and France 

 

2 distribution sites in China and 

France. 

 

 
 

Japan represents about half of DAITO KASEI 

sales. Europe is the second largest sales area. 

We have a presence in more than 50 countries 

through sales, distribution and manufacturing 

operations 

 

1.2. Organization 

 

 

 

DAITO KASEI 

GROUP

DAITO KASEI KOGYO

Headquarter and 

5 factories

Japan

DAITO KASEI EUROPE

Distribution site

France

DAITO KASEI CHINA

Distribution site

China

DAITO KASEI INDUSTRIES 
FRANCE

Factory

France
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1.3. 2017 key figures 

 

> 200 
employees 

3M$ invested in R&D 
 

>20 employees dedicated to Research and development 

 

>200 suppliers around the world 

 

2. Our CSR commitment 

ñCreating the harmony for futureò 

DAITO KASEI is committed to working more closely with people and society, in respect of the 

environment, for sustainable future development.  

We conduct honest business activities in compliance with national and international laws and 

regulations. 

We manage our company to be fair and open for all the stakeholders. 

 

2.1. Our CSR strategy 

Our CSR efforts focus on three areas: Environment, Employees and Clients. 

For each area, we establish the following priorities: 

ü Environment 

¶ Energy and carbon footprint 

¶ Water management 

¶ Waste management 

ü Employees 

¶ Health&safety 

¶ Well-being 

¶ Loyalty 

ü Clients 

¶ Service 

¶ Quality 

¶ Innovation 
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2.2. Evaluation by third party  

Our performance in the sustainability area are evaluated by third party and by our clients. We strive to 

develop our operations on the basis of the feedback we receive. 

 

 

On February 2017, we received ñGold Level Recognitionò by an external 

third party ñEcoVadisò, the first collaborative platform providing 

Sustainability Ratings for global supply chains. Since the last survey in 

2015, we improved from Silver to Gold level. 

 

The evaluation covers 21 criteria across four themes: environment, fair labor practices, ethics/fair 

business practice, and supply chain. The methodology is based on international CSR standards including 

the Global Reporting Initiative, the United Nations Global Compact, and ISO 26000. It is supervised by a 

scientific committee of CSR and supply chain experts to ensure reliable third-party CSR assessment. 

The performance is evaluated on the 4 CSR themes. 

The overall score is the weighted average of the 

theme score 

 

 

The average score across companies 

assessed by EcoVadis was 42.5.  

DAITO KASEI GROUP scored well above 

the average at 64. 

This new rating placed DAITO KASEI 

GROUP in the top 3 % of suppliers 

assessed by EcoVadis in all categories at 

the time the evaluation was performed. 

This is the position of DAITO KASEI compared 

to the average of all companies assessed by 

Ecovadis in the same industry. 
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2016 Score Score level 
C Awareness 

 
Score levels Sector benchmark 

 

 

We received score of C which is the score 

obtained by 16% of companies responding to 

CDP. The average score is D. 

 

 

3. Governance and ethics 

3.1. CSR committee 

Last year we modified the composition of the CSR committee. The committee is composed of the 

CSR coordinators of each business unit and the financial director. 

The committee meet once a year during the Global Challenge meeting. 

The role of the committee is to: 

ü Define the CSR goals and targets 

ü Find actions 

ü Follow up the implementation of the actions  

The action plan is presented by the financial director to the PDG who validate it. 

 

3.2. Code of ethics 

Our actions are guided by our Code of Ethics, which is based on the Universal Declaration of Human 

Rights and the ten principles outlined in the UN Global Compact. We incorporate key elements, which 

are human rights, intellectual property, work condition, environment, and integrity. 
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3.3. Quality system 

DKKôs quality system has been certified under ISO9001 since February 2014. Based on this 

international standard we continue to have regular management review, internal audits and develop 

actions to improve this system and to increase reliability and customer satisfaction.  

 

3.4. Organizations 

We are members of the following organizations: 

ü Association of traffic safety 

ü Association for Safety of Hazardous Materials 

ü Association of labor laws 

ü Cosmetic Valley 

ü CSR workshop coordinated by Osaka Chamber of Commerce and Industry 

ü EFfCI European Federation for Cosmetic Ingredients 

ü Osaka Chamber of Commerce and Industry 

ü Osaka Prefectural Manufacturing & Industrial Association 

ü The Society of Cosmetic Chemists of Japan 

ü West-Japan cosmetic industry association 

 

3.5. Stakeholders 

We disclose to shareholders our financial data at annual shareholders meeting and disclose company 

information to all stakeholders regularly in order to allow them to voice their concerns or support. 
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CUSTOMERS 
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1. Corporate philosophy 

ñNot BIG, Just the BESTò 

We aim not to be a big company, but the best company. Although making a profit is important, we feel 

that our profit is the end result of many customers being satisfied. We may not be able to change the 

world, but we can contribute to happiness in our own way. By listening to and working side-by-side 

with our customers, we can get to the root of their needs and find the perfect solution. It is our dream 

and mission to cross borders and continue to be the best company for our customers. Our customers 

need us and we want them to know that they can rely on us even in times of trouble ï now and into 

the future. 

 

ñSee your need, Fill your needò 

We believe that communication with our customers is the starting point of everything. Here, there are 

many hidden treasures. But they will remain undiscovered if we are not sensitive enough to our 

customersô needs. Therefore, we place great value on perfecting our sensitivities. 

 

ñWe aim at 3S - SPEED, SIMPLE and SMILEò 

We live in an age of information and all that comes with it. In this present age, one thing is certain - 

speed is of the essence. In order to maintain the ability to react quickly to the changing needs of our 

customers, we keep our organization simple and focus on the fields in which we excel.  

 

2. Safety 

DAITO KASEI must guarantee the safety of its products. We evaluate the safety of our products by 

testing them or collecting the available information of the ingredients used in their composition. 

Our approach involves: 

ü Internal monitoring of toxicological database (SCCS, CIR, TOXNET, OECD SIDS database 

and so on) 

ü Collect information from our suppliers 

ü Commission toxicological tests (alternative methods to animal testing) 

ü Follow the ingredients under the spotlight of the general public 

ü Full respect of all existing regulations 

 

3. Client satisfaction 

DAITO KASEI is 100% committed to customer 

satisfaction. Our goal is to develop, 

manufacture and deliver products of high 

quality which meet or exceed customer 

requirements. 

The most frequently cited DAITO KASEI 
strengths by our clients 
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Our clients speak 

ñOn behalf of everyone from the team, I would like to thank you for our meeting in Daito, it was truly 

interesting and stimulating. Thank you for the beautiful experience and for the warm welcomeò A 

customer from Italia 

 

ñDaito for us is a synonym of innovationò a customer from Japan  

 

ñThe more time goes by, the more arguments I have to justify why our raw materials department is 

considering DAITO as their number one supplierò a customer from France 

 

ñWe love Daito raw materials so muchò a customer from Brazil 

 

ñIôm such a fan of your formulasò a customer from France 
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WORKPLACE 
































